DIANE LEONE

ith the current state of the housing

market, you might really be feel-

ing the effects in your business. In
these down times, it is essential to keep
marketing your business and yourself.
Many businesses succumb to the urge
to cut their marketing budgets—this is a
mistake. Studies show that during down
times, the businesses that stay consistent
with or increase their marketing do bet-
ter, not only during the slow period but
into the future as well.

Top-of-mind awareness is the most logi-
cal reason. Clients and potential clients
might not need your services now: how-
ever, if your name is out there consistent-
ly, you will create top-of-mind awareness
and they will think of your business when
they are ready to decorate their home or
workplace. Remaining visible to clients
and potential clients lets them know you
are doing well and are ready to take on
their next project. This is tough to do, but
now more than ever you need to reevalu-
ate your marketing dollars to get the big-
gest bang for your buck.

Creative marketing is all about exposure,
awareness, and positioning. For example,
I have run a 1/4 page ad in two local com-
munity newspapers for over a year. Addi-
tionally, I run that ad in another publication
for consistency and to create awareness,
saving me money on developing an en-
tirely new ad. As an added bonus, the edi-
tor runs my decorating articles for free. |
also write a monthly design column on
design trends for a local magazine.

Diane Leone is a certified interior decorator with IN
sign, model home merchandising, full-service desig
wallcoverings, including professional faux painting.

Writing articles for various publications
is a valuable way to keep your name and
message in front of people and to posi-
tion yourself as an expert in your field.

Depending on the publication, the article

does not have to be long and compli-

cated. The articles | supply to two com-

munity publications run about 250 words
at the most—catchy headline, perhaps a
photo to describe what you are writing
about, and the article. Write as many arti-
cles as you can when you have downtime
so when an opportunity presents itself,
you have some ready to be printed.

If writing is new to you, don’t panic—just
try it. Write the articles before you even
approach anyone about publishing them.
Some of the articles I've submitted re-
cently are:

* Before the Little One Arrives....
Decorating Your Nursery

* Living the Outdoor Lifestyle in Florida

¢ Is it Real or is it Faux? The Art of
Faux Painting

* Don’t Be Afraid of Color

* The Latest in Leather Furnishings

¢ Selling Your Home? Avoid These
Decorating Mistakes

Start with local and community papers

and publications and write your article

for the reader who lives there. Writing is
a powerful and creative marketing tool
that creates top-of-mind awareness, and
it doesn’t cost you anything. WF
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* Market to your existing clients—it
costs more to capture new clients
than it does to keep existing
ones.

Keep in touch with your existing
and past clients and ask for
referrals.

Send an e-zine or mail a
newsletter to existing clients.
Partner with local complementary
businesses to host design 1
seminars.

Select a non-profit and get
involved. Go to the meetings and
hand out gift certificates for your
services.

Join a networking group.

Offer to promote your neighbor-
ing businesses and ask that they
promote yours in return—place
business cards, postcards, or
brochures in their businesses and
return the favor.

Contact new homeowners—tell
them about yourself and give them
a reason to call you.

Get to know the local media and
send press releases or write for
them as often as you can.
Participate in a show home—send
out press releases and take high-
quality photos to use this in your
other marketing efforts.

TERIORS by Decorating Den, St. Augustine, Fla. Leone offers residential de-
n, couture window coverings and bedding, custom furniture, flooring, and
Leone frequently hosts design workshops, seminars, and home shows.
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